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Grammy’s 2022 
PRODUCT PLACEMENT
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PRODUCT PLACEMENT: YOUTUBE

Gibson
Chris Stapleton - Cold (Live From The 64th Annual GRAMMY Awards)

Estimated Viewership: 126K
Estimated Media Value: $1,214.13

Note: estimated viewership per YouTube video as of ~5/11/22 (link); estimated media value calculated with AdStage CPM value for Google Ads – YouTube Video

https://www.youtube.com/watch?v=NvjIza2M9-k
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PRODUCT PLACEMENT: YOUTUBE

Gibson
Watch: BRANDI CARLILE Performs "Right On Time" | 2022 GRAMMYs 

Estimated Viewership: 55K
Estimated Media Value: $523.92

Note: estimated viewership per YouTube video as of ~5/11/22 (link); estimated media value calculated with AdStage CPM value for Google Ads – YouTube Video

https://www.youtube.com/watch?v=WWaWSfmCXxw
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PRODUCT PLACEMENT: YOUTUBE

Gibson
H.E.R, LENNY KRAVITZ, & TRAVIS BARKER Perform "Damage", "We Made It" & "Are You Gonna Go My Way" 

Estimated Viewership: 746K
Estimated Media Value: $7,171.91

Note: estimated viewership per YouTube video as of ~5/11/22 (link); estimated media value calculated with AdStage CPM value for Google Ads – YouTube Video

https://www.youtube.com/watch?v=WV4OP4tGoRI
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PRODUCT PLACEMENT: YOUTUBE

Gibson
Watch: BROTHERS OSBORNE Perform "Muskrat Greene" & "Dead Man's Curve" | 2022 GRAMMYs 

Estimated Viewership: 10K
Estimated Media Value: $95.20

Note: estimated viewership per YouTube video as of ~5/11/22 (link); estimated media value calculated with AdStage CPM value for Google Ads – YouTube Video

https://www.youtube.com/watch?v=VR97VSe8JCE
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PRODUCT PLACEMENT: INSTAGRAM

Gibson
Chris Stapleton 

Estimated Viewership: 1,753,920 
Estimated Media Value: $11,944.20

Note: estimated viewership value based on UVPM views (link); estimated media value calculated with AdStage CPM value for for Instagram Ads – Feed, Data pulled  5/11/2022 

https://www.instagram.com/p/Cb8Yo1cAApV/
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PRODUCT PLACEMENT: INSTAGRAM

Gibson
Brandi Carlile

Estimated Viewership: 746,305 
Estimated Media Value: $5,082.34

Note: estimated viewership value based on UVPM views (link); estimated media value calculated with AdStage CPM value for for Instagram Ads – Feed, Data pulled  5/11/2022 

https://www.instagram.com/p/Cb8M9srD4aN/
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PRODUCT PLACEMENT: Internet

Gibson
IN PICTURES: THE GUITARS OF THE 2022 GRAMMY AWARDS 

Estimated Viewership: 
Estimated Media Value:

Note: estimated viewership per Cision (link); estimated media value calculated with WARC/eMarketer approximate CPM value for North America Broadcast/Cable

https://guitar.com/news/music-news/in-pictures-guitars-2022-grammy-awards/
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PRODUCT PLACEMENT: Internet

Gibson
Watch GRAMMY-Nominated Country Star Jimmie Allen Perform "Down Home" At The 2022 GRAMMYs 

Estimated Viewership: 205,445
Estimated Media Value: $1,951.73

Note: estimated viewership per Cision (link); estimated media value calculated with WARC/eMarketer approximate CPM value for North America Broadcast/Cable

https://www.grammy.com/news/watch-jimmie-allen-perform-down-home-country-star-2022-grammy-awards-premiere-ceremony
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PRODUCT PLACEMENT: Internet

Gibson
Watch Chris Stapleton Destroy the Grammy Audience With ‘Cold’ 

Estimated Viewership: 5,676,863
Estimated Media Value: $53,930.20

Note: estimated viewership per Cision (link); estimated media value calculated with WARC/eMarketer approximate CPM value for North America Broadcast/Cable

https://www.rollingstone.com/music/music-country/chris-stapleton-grammys-cold-1330123/

